
Read the article and discuss the following: 
 
Why is a brand important to an organisation? 
 
 
 
 
 
 
 
 
 
 
 
 
 
Why is important that what you offer the customer reflects the brand? 
 
 
 
 
 
 
 
 
 
 
 
 
 
How can you make sure you deliver this promise to the customer? 
	
	
	
	
	
	
	
	
	
	
	
	


